Hospitality Chatbot Welcome Message Templates
Six hospitality chatbot welcome messages for hotels and venues -- homepage, returning guest, after-hours, booking and amenities greetings ready to use.
Homepage greeting
When to use: Open it a few seconds after landing, while they are still deciding whether to explore or bounce.
Message
Hi, welcome to [property name]. I can help you [booking action] in about a minute -- what dates are you thinking?
Or if you are still deciding, ask me anything about the [property type] and I will give you a straight answer.
Follow-up
I can check what is free, explain the difference between the options, and flag anything happening nearby on your dates. If you would rather speak to the front desk, say team and I will connect you -- they usually reply within [response time]. Nothing you tell me here goes anywhere except our team.
Why it works
Almost everyone on a hospitality homepage is silently asking whether you are free on their dates, so asking for the dates first collapses three clicks into one reply. Offering honest answers about the property rather than a brochure line is what separates a helpful greeting from another marketing surface, and the human handoff reassures anyone spending real money.
Keep it to three lines. A long welcome on a phone screen pushes the date question out of sight, which is the only thing you needed.
Returning guest
When to use: Trigger on a repeat visit where a past booking exists on the account or the device.
Message
Welcome back to [property name]. Last time you were with us it was [last stay] -- same again, or trying something different this visit?
Give me your dates and I will check either.
Follow-up
Since you have stayed with us before, [guest perk] applies to this booking -- I will make sure it is on there rather than leaving you to ask. If you have a preference we should note, tell me now and it goes on the reservation. Anything that needs the front desk gets passed straight over and they reply within [response time]. Your details stay with us.
Why it works
Remembering the last stay is the cheapest hospitality gesture there is, and it is the one guests notice most. Offering the same booking again converts on a single tap, while the alternative keeps the door open for an upsell without pushing. Applying the perk unprompted removes the awkward moment where a returning guest has to ask for what they are owed.
This only works with real booking history. Guessing a previous stay wrong lands worse than a plain welcome ever would.
After-hours greeting
When to use: Run it on a schedule outside staffed hours, including overnight when the front desk is on minimal cover.
Message
Hi, thanks for visiting [property name]. The front desk is unstaffed right now and back at [open time] -- but I can still check availability and take a booking.
What dates are you looking at?
Follow-up
I can confirm what is free, answer questions about the rooms and the area, and hold a reservation for you. You can also book directly at [booking link] any time. If you are already staying with us and need something tonight, call [urgent line] and a person will pick up. For anything else, leave a note here and the team picks it up first thing. Your details stay private.
Why it works
Travel planning peaks late at night, so an after-hours greeting that only apologises throws away the busiest booking window you have. Naming what the bot can still complete keeps the booking alive, while the on-site number makes sure a guest with a real problem at two in the morning reaches a human instead of a queue.
Set the schedule from the real staffed roster, timezone included, or the promise breaks for exactly the guests it was written for.
Booking or availability intent
When to use: Fire it immediately on the booking page -- intent is peaking and every extra step loses bookings.
Message
Ready to book with [property name]? [party question]
I will tell you what is free in a few seconds.
Follow-up
If your dates are tight, I can suggest the nearest alternatives rather than just saying no. Two things worth knowing before you confirm: booking direct here means [direct benefit], and [cancel policy] -- so plans that shift are not a problem. Say the word and I will hold it while you decide. Anything you share stays with our team.
Why it works
One combined question gets both facts you need without the guest feeling processed. Offering nearby alternatives instead of a flat no rescues the bookings that a sold-out message would lose outright. The direct-booking benefit and the cancellation policy answer the two objections that send travellers to a comparison tab.
Pull the dates from the page if the guest already entered them and confirm rather than re-ask. Re-asking is the fastest way to look broken.
Amenities and directions intent
When to use: Fire it on the amenities, location or FAQ page, or in the days between booking and arrival.
Message
Hi -- planning the practical bits? I can answer anything about [property name], and here are the three I get asked most.
Check-in is [checkin time]. Parking: [parking note] Getting here: [arrival note]
Follow-up
If you need something specific -- early arrival, luggage storage, accessibility, dietary needs -- tell me now and I will note it on your booking rather than leaving it to sort out at the desk. Anything I cannot confirm goes to the team and they will come back to you before you travel. Your details stay with us.
Why it works
Front-loading the three questions everyone asks answers the whole page in one bubble, which is why this greeting has the highest satisfaction score of the set. Inviting special requests before arrival moves them from a stressful desk conversation to a calm note on the booking, which is better for the guest and much better for the front desk.
Keep the three facts accurate and current. A wrong parking note is the kind of small error a guest remembers all trip.
Proactive on a rooms or offers page
When to use: Trigger after roughly thirty seconds of dwell, or when the visitor switches between two room types.
Message
Torn between [room one] and [room two]? The honest difference is [key difference] -- everything else is much the same.
Tell me your dates and I will show you what each costs on those nights.
Follow-up
If you tell me what the trip is for, I can just say which one I would book. Sometimes the cheaper option is genuinely the better call at [property name] and we will tell you that rather than nudge you up. If neither is quite right, there may be something on offer that suits you better. No pressure either way, and your details stay with our team.
Why it works
A guest flicking between two room types is stuck on a difference the page has failed to explain, so explaining it plainly is the entire job. Being willing to recommend the cheaper room is the credibility move that makes every other recommendation believable -- and it reliably lifts direct bookings against comparison sites.
One nudge per session. A second message while someone is comparing prices reads as a salesperson hovering, and they will switch tabs.
Free template from CRMsoftware.pro  ·  https://crmsoftware.pro/templates/chatbot-welcome-message-hospitality
